
Alan Rothstein
5035 Valley Crest Dr, #175
Concord, CA 94521

(925) 381-7921
alanrothstein@yahoo.com

	objective

	
	Work with a team of individuals that challenge themselves each and every day, while continuing to learn more about marketing and the search industry; assisting a company to greater heights.

	Experience

	
	July 2011 to Dec 2012                  cQualified/ Fish Tank Media                                 Concord, CA
Co-Founder
· Successfully planned, executed and reported SEO, PPC, Remarketing & Social Media for over 10 clients
· Managed sales process and client retention
· Implemented a new YouTube cross optimization plan of PPC & organic rankings in YouTube search results.
March 2010 to July 2011                  YLighting/YLiving                                     Walnut Creek, CA

Director of Search Marketing

· Optimized PPC Campaigns to 20% Growth Goal, Hitting 34% Growth YOY.
· Managed and trained SEM analyst to support with PPC & SEO strategies.

· Successfully Managed all PPC Campaigns daily, build out new campaigns, perform keyword research, build negative keyword lists, pause un-performing ad groups/keywords, perform bid management, identify optimization trends and new opportunities to grow revenue at a goal ROAS. Included Google, MSN, & Facebook PPC Campaigns.
· Created and Managed all Link Building strategies, assist with Press Release optimization and social media presence (Facebook, Twitter, Flickr & YouTube).
· Reported & Presented Weekly & Quarterly Reports to CEO & Top Executives.

July 2006 to March 2010                 iProspect - Search Engine Marketing
San Francisco, CA

Search Innovator

· Work with iProspect’s top clients to create new solutions for current and future issues in Search Engine Optimization and Pay-Per-Click advertising. 

· Successfully managed a $1.5 million PPC campaign in the Health Care Industry, meeting clients CPA goals. Creating the paid campaign from start to finish, including keyword theme creation, ad text, tracking URLs, campaigns, negative keywords, bid optimizations, and budget optimization.

Team Lead - Search Marketing Operations, iProspect
· Successful creation, execution, and customization of strategies and reports including: Search Leveraged Public Relations, Usability and Website Conversion Audit, Branding, Google Universal Search, Global SEM (e.g. US, UK, Australia, Ireland SEM issues), Local SEM (e.g. Google Maps and Yahoo! Local, Video and Image, Social Networking (e.g. Facebook, MySpace, and Linkedin), Corporate Blogging, among other SEO, Paid Inclusion, and PPC strategies.
· Interview and train Search Marketing Analyst team, and responsible for the quality of documents and recommendations offered in reports written by SMA team.

Search Marketing Analyst, iProspect
· Increased traffic for client’s video aggregate website from 2.5M per month to 5M per month in a one year campaign.

· Published three articles for the iProspect Newsletter.

· Assist client team on calls concerning technical issues and advanced SEO strategy.

	
	2003-2006
Marketing33 – Online Retailer
Concord, CA
Owner and Sole Proprietor
· Doubled profit and online product offering, year over year.
· Secured vendors, implemented customer loyalty programs, and executed successful marketing strategies.
· Performed PPC campaigns and SEO optimization of online products and Marketing33 corporate website.

	
	2001-2003
Contra Costa Times
Walnut Creek, CA
Traffic Manager - Creative Dept
· Successfully managed creative for 10+ newspapers from the Sales dept, to the Creative dept, through to the Pre-Press dept.
· Successfully met deadlines and kept stringent accuracy goals for creative and ads.
· Coordinated 20+ graphic artists, 1,000+ weekly ads, and three internal departments.
1998-2001
Hyundai Motor America
Fountain Valley, CA

Senior Analyst-Marketing

· Successfully assisted with day-to-day operations of the Merchandising and Promotions dept including managing on-site events, sponsorship opportunities, event logistics, sales motivation projects, and project reporting.
· Attended and successfully managed events at trade shows, auto shows, professional soccer events, professional golf events, and mall kiosks (e.g. Women’s and Men’s Gold Cup Soccer and Mill’s Mall vehicle displays in 10 state across the US).

	Education

	
	1993-1997
California State University – Stanislaus
Turlock, CA
B.A., Business Administration emphasis in Marketing, Graduated 1997.

1997-2001
California State University - Fullerton
Fullerton, CA

Coursework in Master’s Program - Communications emphasis in Advertising

	Computer Skills & Certifications

	
	Expert Knowledge of: Microsoft Word, Excel, PowerPoint.

Intermediate Knowledge of: HTML, CSS, JavaScript, Flash, Ajax, Content Management Systems (and how they affect SEO).
Search Marketing Certifications – Google Adwords Certified, Google Analytics IQ Certified, Microsoft Advertising Accredited Professionals, and iProspect Search Certified

SEM Tools: SEOMoz Ranking & Tools, Header Getter, Xenu, Google Adwords, MSN Adcenter, Keyword Trend Tools, Google Webmaster Tools.
Expert knowledge of Web Analytics Packages: Google Analytics, Omniture, WebTrends, Convertro and SearchForce.
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